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“LOVE YOUR LIBRARY” TIP SHEET

Better Together

We encourage public and school youth librarians to work together in reaching out to children and
their families. For ideas and strategies specific to school library media centers, see the American
Association of School Librarian's (AASL) School Library Campaign at
www.ala.org/@yourlibrary.

Getting Started

1. Think first.

You are free to adapt/use the materials to be provided in a way that works for your library and
community. That may be developing a whole campaign or simply using the campaign
logo/message to compliment your library’s existing promotions. Think about how the campaign
can support your library’s goals, e.g., a more visible presence in the community, an increase in
library card registration, better attendance at programs, greater use by immigrant children and
their parents.

2. Start at the top.

Tell your director about the campaign and how it might benefit your library. Try to tie in with
your library’s priorities and chances are greater that you will get the support you need. Ask
permission to move forward in developing a plan and budget.

3. Get a team together to brainstorm.

Include representatives of other departments, as well as children’s services. Almost everyone has
contact with children and/or their parents and may have good ideas to contribute. You may want
to include representatives from schools, parent or youth organizations. This will help to promote a
sense of ownership and encourage support for your efforts.

4. Make a plan.

Having a plan will save you time and money and help to ensure that your efforts make an impact.
See the Communication Plan Outline below. Be ambitious but realistic. For example, you may
choose only to focus on first graders or immigrant children the first year.

5. Recruit partners.

One of the best ways to get more bang for your buck is to recruit other organizations/community
businesses to help deliver the message. Focus on those who can help you reach your target
audience(s), what you would like from them (stories/ads in their newsletter, cash donations, etc.)
and what you can offer them in return.

Got great ideas? Share them - Contact: Jeri Openshaw — Utah State Library — 801-715-6737 -
jerio@utah.gov



